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As we move towards a net-zero goal, alternate
environmentally efficient transport methods need
to be investigated and employed. The use of
electric vehicles by Bidfood is one such option.
Bidfood currently uses 24 electric vehicles, in most
instances still on a trial basis, with a view to
expand. Alternate fuels are also being explored
such as hydrotreated vegetable oil (HVO) (bio-fuel),
compressed natural gas (CNG), and battery
powered refrigeration solutions.

We won't stop until we have found the right
solution to reduce our emissions.

Bidfood Belgium
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Bidfood Australia

Angliss, China

Fuel efficiencies gained
in using electric trucks

Gruppo DAC, Italy

Bidfood Netherlands
Leadership
Chairman’s message 8-9
Strategy in action 10-11
Chief executive officer’s report 12-13
Value creation business model 14 -17
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Solar power generated within the group
increased by 29% this year. Australia, Belgium
and the Netherlands generated 77% of the
group’s total. New installations this year were
completed in New Zealand, Australia, and the
Netherlands. The significant benefit to both
emissions reduction and cost management has
been proven, and operations in South Africa

and Spain are now planning solar panel
installations.

In Bidfood Netherlands, Groningen depot

In Australia, Bidfood Cairns

using our solar panels

In England, Bidfood UK

T

In Western Australia, Bidfood Perth
NEXT UP:

Financial review and
value creation response

Chief financial officer’s review

32-35

Bidcorp’s value creation response

37-43
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is a non-negotiable in
the net-zero arsenal
In New Zealand, Bidfood South Auckland

In South Africa, Crown Food
Johannesburg

In South Africa, CFG Okram recycling

o~ et .
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Bidfood facilitates global waste improvement by
supplying packaging ranges that can easily be

% NEXT UP:
composted commercially or recycled. Improving ¢

In United Kingdom, Bidfresh

waste initiatives such as biomethanation of solid . )

. waste, driving internal waste recycling targets, or ; Oper‘otlonol reviews
even adjusting processes to gain efficiencies have ! -

| delivered positive steps towards reaching our goal.

Teams have engaged with external waste

Bidfood Australasia

46 - 51
. management third parties to maximise efficiencies ! Bidfood United Kingdom 52-57
 in the pursuit of effective waste management; and ot Bidfood Europe 58 - 63
| great progress has been made within the first : :
i year. Rollout of these programmes across the ol E Bidfood Emerging Markets 64 - 69
. L, o W 1 group is now underway. v a5 Bidcorp Corporate 70-71
In New Zealandy food ckland. .’
i = ] »
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promoting a green,
healthier environment for all
In Netherlands, Bidfood Ede

In Czech Republic,
Bidfood Ceske Budejovice

qﬁﬁ“*“’“ lliiltﬂﬂﬁj]}iil“‘ﬁ. _’J M ﬂ aa

= 14 ] b In Australia, Bidfood Brisbane
- E 1 A key factor in Bidfood’s emission -
‘ J improvements is the move towards ‘greener’ ‘
. facilities.
3 2 - E

In Germany, Pier 7 Bergkirchen depot
| NEXT UP:

Features of these facilities include modern E

refrigeration, solar panels, energy efficient e Good governance Creoting value
lighting, heat recovery processes and .
insulation, and water wise solutions. These
are evidenced in our new facilities in New T

Zealand, Germany, Netherlands and

Australia; with more to comel!

Board of directors

In New Zealand, Bidfood Christchurch

74 -79
Governance
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Bidfood has ambitious goals to not only reduce packaging used
but also to make it more sustainable. The detrimental impact
single-use plastics have upon our environment makes

changing this behaviour a non-negotiable. Targets towards
the removal of single-use plastics from our packaging and
disposable ranges have already been introduced.

From snack boxes, hot and cold cups, paper straws and

bags to serviettes in both recyclable and compostable
materials, we have a large range available for our
customers to make a difference of their own.

Global waste improvement
facilitated through ‘green packaging’ range
Single use packaging, DAC ltaly

9

Planet Over Plastic Campaign,
Bidfood Australia

Detpak, Bidfood New Zealand

Sustainable supplies, Bidfood Poland
NEXT UP:
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